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Optimism about the use of motivational travel continues to increase, 

though modestly  



52% of respondents say the use of motivational travel will increase 

over the next six months  



 

There is a  slight decrease in optimism about the use of motivational 

travel over the next 1 to 3 years 

  



ROI/ROO measurement will stay the same over the next 6 months  



ROI/ROO measurement will not substantially increase beyond the 

next 6 months 



ROI/ROO measurement will likely stay the same over the next 3 years 



There is little change in the involvement of top management in the 

decision making process over the next 6 months 



There is little change in the involvement of top management over the 

next 6 to 12 months 



The involvement of top management has leveled out.  If there is any 

increase in the future, it will be minor.   



The overall use of external motivational tools will be fairly static over 

the next 12 months 



There is little change in the use of external motivational tools over 

 6 to 12 months 



 

Optimism over increases in the use of external motivational tools are 

consistent with concerns about the global economy. 

  



There will be no change in the inclusion of business meetings and 

similar components in motivational events in the next 6 months 



No change is expected in the inclusion of business meetings at 

motivational events in the 6 to 12 month future 



If, in the future, the inclusion of business meetings increases it 

seems to be “just over the horizon” 



Respondents who say that the use of CSR events will increase has 

steadily decreased  



Respondents who say CSR events will stay the same has increased 



Responses regarding the inclusion of CSR events implies that the 

CSR “revolution” has seemingly passed  



The use of online booking systems is expected to increase over the 

next 6 months 



The use of online booking systems is expected to increase over the 

next 6 to 12 months 



Respondents believe that the use of online booking systems will 

grow each year  



Slightly fewer respondents are asking for or providing more site 

selection/hotel placement-only services  



There is insignificant change in competition between incentive 

houses and site selection companies 



Different rewards motivate different generations 



 

Baby Boomers are most motivated by extrinsic rewards; Millennials 

are less motivated although Traditionalists come close 

  



 

There is insignificant change in the impact of ease of obtaining/price 

of travel documents on destination selection  

  



The use of smart/mobile technology in program operations 

continues to be of great importance to respondents 



Value of currency against that of a potential destination is still not an 

important factor driving destination decisions  



Involvement with procurement departments seems to be increasing 

slowly, but still increasing 



Respondents who deal with procurement departments feel their 

expertise regarding incentives has increased 



The use of social media platforms has peaked 



The majority of respondents measure the effectiveness and value of 

utilizing social media 


